* Multiply x Vanta

How Vanta
increased sales
meetings by 770%
on the same budget.

“We had already excelled at driving
awareness, but it wasn'’t yet driving sales
meetings as efficiently or at the scale we
were aiming for.”

What Multiply Did

CASE STUDY

The Challenges
@ Existing agency wasn't delivering. Campaigns
ran but awareness wasn't converting to pipeline.

@ Campaigns went stale in days. No system to
monitor and iterate with how fast B2B
attention fades.

@ Slow, manual testing. A handful of experiments
at a time made learning too slow to scale.

Key Results
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continuously. Strategists
reviewed every update before
anything went live.
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More experiments means
faster learning and
campaigns that bring in
high-quality leads.
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gomultiply.com - Al Media Agency for B2B

Want to grow like Vanta?


https://www.gomultiply.com/demo

